
Portal/Mobile Branding/Logo Update





let’s talk about what 
we’ve been up to.

But before we do,



We even hosted a Brand Ambitions 
Workshop, with 53 participants 
representing all six regions to 
better understand…

Since the beginning of August, 
our team has been researching, 
interviewing stakeholders, and 
meeting customers with one 
goal in mind:

...who we want to 
be as a brand.

Create a 
cohesive brand 
for our new 
portal/mobile 
application.



Who do we 
want to be?

We asked ourselves:





How do we 
want it to look?

Then we thought:



We worked with a visual designer and brand team to create a mood 
board that captures the energy of California and the CalSAWS community.









Total Logo Survey Results
Folks resoundingly selected Logo #2, the bear.



Internal Logo Survey Results
Internal Folks also resoundingly selected Logo #2



Internal Logo Survey Results
49 of 58 counties are represented by the internal survey 
submissions



Customer & Assister Logo Survey Results
External Folks also resoundingly selected Logo #2



Customer & Assister Logo Survey Results
57 of 58 counties are represented by the external survey submissions
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